
Taranaki Business Survey

RESULTS OF THE DECEMBER 2017 SURVEY



ÅMonitors economic confidence by Taranaki businesses 
and their views on key business issues.

ÅUndertaken by Venture Taranaki 6-monthly since 1999.

ÅSurvey sent to over 1500 Taranaki businesses. 

ÅCross section of industry type, location and size.

ÅSpans a number of standard economic questions. 

ÅPlus a special topic: Taranaki ςa high-tech region

Taranaki Business Survey



Nov 2017 -

Significant 
fall in 
business 
confidence

ÅSame: 53% (up 
from 51%) 

ÅImprove 21% 
(down from 42%)

ÅDeteriorate ς20% 
(was 5%) 

Å5ƻƴΩǘ ƪƴƻǿΥ р҈

NZ Economic Conditions:next 12 months
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New Zealand Economy - next 12 months

Improve Remain the same Deterioriate Unsure



Confidence in 
industry outlook 
also declines

ÅRemain same 49% 
(down from 51%) 

ÅImprove 30% (down 
from 45%) 

ÅDeteriorate 16%  
(was 6%) 

Å5ƻƴΩǘ ƪƴƻǿΥ р҈

Industry conditions: next 12 months
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Industry conditions - next 12 months

Improve Deterioriate Stay the Same Unsure



Stability and 
positivity 
injected by 
uncertainty and 
pessimism 

ÅImprove: 45% (was  
51% last time) 

ÅRemain same: 42% 
(the same)

ÅDeteriorate: 9% (up 
from 6%)

Å5ƻƴΩǘ ƪƴƻǿΥ п҈

Sales: next6 months
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Sales outlook - next 6 months

Improve Remain The Same Deterioriate Unsure



Taranaki business: concerns

High
concern
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concern
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Factors Impacting growth November 2017



²ƘŀǘΩǎ ŎƘŀƴƎŜŘΚ 

Cost of 
staff/wages

Other cost 
items

Interest rates

Exchange 
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What's changed since June 2017?
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Factors 

impacting on business

ÅGovernment Change ςuncertainty and 
implications

ïάConcern around changes the Government plans to 
implement and what this will mean for ōǳǎƛƴŜǎǎέ

ïά/ƘŀƴƎŜ ƛƴ ƎƻǾŜǊƴƳŜƴǘ ŀƴŘ ŀǎǎƻŎƛŀǘŜŘ ǇƻƭƛŎƛŜǎ ŀǊŜ 
ƛƴŎǊŜŀǎƛƴƎ ǘƘŜ ŘŜƳŀƴŘ ŦƻǊ ƻǳǊ ǎŜǊǾƛŎŜǎέ

ïάtǊƻǇƻǎŜŘ ǿŀǘŜǊ ǘŀȄ ǿƘƛŎƘ ƛǎ ƴƻǿ ƻŦŦ ǘƘŜ ŎŀǊŘǎ ōǳǘ 
ǿƘƻ ƪƴƻǿǎ ǿƘŀǘ ǿƛƭƭ ƘŀǇǇŜƴέ



Other factors 

impacting on business

ÅMinimum Wage

ïά¢ƘŜ ƛƴŎǊŜŀǎƛƴƎ Ŏƻǎǘ ƻŦ ǘƘŜ ƳƛƴƛƳǳƳ ǿŀƎŜέ

ïάǳƴŎŜǊǘŀƛƴǘȅ ŦƻǊ {a9Ωǎ ǊŜΥ ŀŎŎŜƭŜǊŀǘŜŘ ƛƴŎǊŜŀǎƛƴƎ Ƴƛƴ 
wage and no govt info on assistance to help 
ƳƛǘƛƎŀǘŜέ

ÅάMilk payoutέ

ÅάƛƴǘŜǊƴŜǘ ǎƘƻǇǇƛƴƎέ

ïάtŀǊŀƭƭŜƭ ƛƳǇƻǊǘƛƴƎ ŀƴŘ ǇǊƛǾŀǘŜ ǇǳǊŎƘŀǎŜǎ ŦǊƻƳ 
international web-ōŀǎŜŘ ǊŜǘŀƛƭ ƻǳǘƭŜǘǎέ

Åά5ƛƎƛǘŀƭ ŘƛǎǊǳǇǘƛƻƴκǇŀŎŜ ƻŦ ŎƘŀƴƎŜέ



Holding

69% anticipate 
employment levels 
to remain the same.

22% - increase.

ƻǳǘǿŜƛƎƘǎ ΧΦ

7% expect staff 
numbers to decrease 

Employee numbers ςnext 6 months
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Employee numbers - next 6 months

Improve Remain the Same Deterioriate Unsure



72%- no skill 

shortages

28%  of Taranaki 

businesses report skill 
shortages or 
difficulties recruiting 
appropriate staff. 

Skill shortagesor difficulty hiring?
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Skills shortages mentioned

ÅTruck drivers

ÅDrivers & plant operators

ÅMachine operators and 
drain-layers

ÅTradesmen, builders

ÅNo trained carpenter 
available 

ÅPlumbers

ÅTeachers in specialist areas

ÅClinical/health staff to work 
in rural areas within the 
region

ÅNZ Licensed surveyors, NZ 
chartered engineers

ÅQualified/experienced 
accountants/business 
advisers



Special Topic: Taranaki as a
High-Tech Region



Questions
ÅWhat is high-tech?

ÅExamples of local companies/industries?

ÅIs Taranaki a high-tech region? (Ranking) 

ÅWhich industries will be transformed the most 
in next 5 years?

ÅBiggest Technological break-through ever

ÅImportance of technology to business success



Iƻǿ ǿƻǳƭŘ ȅƻǳ ŘŜŦƛƴŜ ŀ ΨƘƛƎƘ-ǘŜŎƘΩ ƻǊ 
technologically advanced business?

ÅMore IT/ICT in focus

ïHigh use of ICT technology in its operations

ïSmart operating systems 

ïFull use of social media, electronic booking and 
invoicing with sometimes no human contact

ï3D GPS systems, online HSE systems

ïDrones, internet businesses, APPS etc

ÅEngineering design



ΨƘƛƎƘ-ǘŜŎƘΩ ŘŜŦƛƴƛǘƛƻƴ ŎƻƴǘƛƴǳŜŘ Χ
ÅFocus on efficiency, automation, systems, 

creative solutions and impacts to people 
(labour/customers)
ïAutomation, robotics, drones, labour 

minimisation, cost-effectiveness, manufacturing 
efficiency

ï¦ǎƛƴƎ ǘŜŎƘƴƻƭƻƎȅ ŜǾŜǊȅŘŀȅ ǘƻ ΧƳŀƪŜ ƛǘ Ŝŀǎȅ ŦƻǊ 
customers to self-serve, delivery faster, cheaper, 
quality products and services, lessen the harm to 
people, be a step ahead of their competitors



ΨƘƛƎƘ-ǘŜŎƘΩ ŘŜŦƛƴƛǘƛƻƴ ŎƻƴǘƛƴǳŜŘ Χ

ÅInnovation, leading edge focus:

ïSomething that is leading edge, reliant on 
technology rather than staff, innovative

ïAn organisation that refuses to accept the 
industry norm, status quo but rather seeks to 
adopt lean philosophies and to develop enabling 
and/or disruptive solutions for their customers

ïWorld first, unique, ground-breaking, life 
changing, high-value, efficient, scaleable



¢ŀǊŀƴŀƪƛ ΨƘƛƎƘ-ǘŜŎƘΩ ŎƻƳǇŀƴȅ ŀƴŘ 
ƛƴŘǳǎǘǊȅ ŜȄŀƳǇƭŜǎ Χ

ÅPowerco, Chorus, Primo wireless, Datatalk, 
Proformactechnologies

ÅPowercowith electric cars

ÅDigital marketing firms, Effinity

ÅMethanex, oil and gas industry
ÅMechanical & design engineering
ÅFitzroy Engineering e.g. underwater restaurant

ÅFonterra, dairy industry



¢ŀǊŀƴŀƪƛ ΨƘƛƎƘ-ǘŜŎƘΩ ŎƻƳǇŀƴȅ ŀƴŘ 
ƛƴŘǳǎǘǊȅ ŜȄŀƳǇƭŜǎ Χ

ÅBanks, TSB
ÅManufacturing, transportation and logistics
ÅArchitecture, chartered accounting
ÅHealth industry

ÅHoward Wright, BTW, Hotter engineering, Carac
ÅHivetech, 
ÅTimberco
ÅKaitake Farms, 
ÅIVHQ
Å!ƴŘ Ƴŀƴȅ ƳƻǊŜ ΧΦ
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Importance of technology to 
economic success (1 to 10)

Importance to 

Region

7.1/10

Importance to 

Individual Business

6.7/10
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Biggest 
Technological Breakthrough 

Ever 
ςsomething that has made a difference to industry or human lives

ÅInternet

ÅComputers/IT

ÅDigital/email

ÅInformation and communications technology

ÅGoogle/web browsing

ÅMobile phones, smart phones, associated apps

ÅInternet shopping



Biggest 
Technological breakthrough (contΧύ 

ÅElectricity

ÅThe wheel

ÅMechanisation

ÅHealth/Science
ïPenicillin and the development of vaccines

ïDiscovering yeast and pasteurisation

ïDiscovery of bacteria

ÅAutomobile

ÅFlush toilets

ÅSliced bread

ÅA2 milk

ÅThe telescope


